Consumer Information Toc
TOURISM

- Fewer than 2% of tourism businesses certified
in some form

+ Information tools have limited importance for
ourist decision-making

Harmonize system boundaries and measurements
processes

Introduction of certifications on wider geographical basis
Use of certifications for wider range of products and services
Improvements in information tool design (quality
perceptions, normative appeal)

Informational content of labels needs to be improved
Carbon information should be introduced for two high-
energy sectors in particular, cruises and air travel

ny countries
ifications and labels

Future Cpallenges

Sustainable
emissions per

person per day are

in the order of 10 kg CO,.

Even a short flight will cause emissions -
exceeding 300 kg CO,. Aviation should
thus be one of the first sectors for which

information on carbon content is included in

tickets and billing.
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The information presented in this infographic is based on the UN Environment Programme report ‘Consumer Information Tools and Climate Change: Facilitating low-carbon
choices in Tourism, Buildings and Food Systems'. Find it here: https://www.oneplanetnetwork.org/resource/consumer-information-tools-and-climate-change




