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Green Economy and Green Procurement Policy 

 Green Production & Consumption are the key elements to drive Green Economy

 Green Procurement stimulates the demands on greener products, thereby creating

a virtuous cycle of green production & consumption
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Background of SPP in Korea



Since 2005, public institutions have purchased eco-products

“The heads of public institutions shall purchase green products, when 
they intend to purchase any product” – Article 6

“The heads of public institutions shall aggregate purchase records of 

green products pursuant and submit such purchase records to the 
Minister of Environment” – Article 9

Target Organizations : 884 government and public institutions

(Total 30,000 institutions including affiliated organizations)

Scope of Eco-Products : Eco-Label Products, Good Recycled mark 

products, Other eco-products satisfying criteria established by the MOE

Act to Promote the Purchase of Eco-friendly Products (2005)

Green Public Procurement Policy in Korea



Product groups

Number of Products

Certification Authority

Website

Good Recycled MarkKorea Eco-Label

154 categories including office
equipment, construction materials

2,509 companies,  13,797 products  
(As of March 2015)

Ministry of Environment

http://www.greenproduct.go.kr

15 categories including waste 
paper, glass

189 companies, 229 products
(As of March 2015)

Ministry of Trade, Industry and Energy

http://www.gr.or.kr

• Certified or Meet the criteria set either by the Korea Eco-Label or the 

Good Recycled Mark

• Meet other environmental standards set by MOE in consultation with 

the relevant ministries

Background of SPP in Korea



MOE 
Overall Management

PPS
Executing & Monitoring 

Centralized GPP 

KEITI
Collating GPP

plans/records & Evaluating

State Agencies
Execute GPP 

Communication strategies of GPP : GPP system

Provide direction and 
supervision

Provide technical 
Assistance

Submit Implementation Plan 
and Records via GPIS

Commission Procurement 
over certain thresholds

Execute GPP
Over certain thresholds

Report the monitoring 
and evaluation results

Provide centralized GPP 
records via KONEPS

Provide green 
products information



Online Shopping Mall operated by PPS 

Communication strategies of GPP : Cooperate with PPS



PPS Green Products Bidding Notice : construction materials 

Eco-labeled construction materials

Communication strategies of GPP : Eco-friendly Bidding



• Regular trainings are held for procurers at public institutions

• 78,159 people have attended the session during the period between 

2005 and 2014. 

Green Procurement Training

Red:  Total number of trainings conducted, Green: Total number of Attendees 

Communication strategies of GPP : Training Programs



GPP records reflected in performance evaluation

Local Public Org.

• 39 local public corporations

• Evaluated by Ministry of 

Public Administration and 

Security

• Indicator : GPP ratio to total 

spending 

•Share out of total score :       

2 /100

Local Government 

•10 Provinces & 7 

Metropolitan governments

• Evaluated by Ministry of 

Public Administration and 

Security

• Indicator : GPP ratio to total 

spending & annual GPP 

growth rate 

• Share out of total score : 

14.5/900

Public Organization

•117 national public 

corporations & government 

affiliated agencies

•Evaluated by Ministry of 

Strategy and Finance

• Indicator : institutional 

arrangement to effectuate 

GPP(20%) + GPP ratio to 

total spending(80%)

• Share out of total score :    

5/100

Communication strategies of GPP : Performance Evaluation



• Workshops for public organization and municipalities in order to raise 

awareness on GPP and provide technical assistance

• Awards to those who deliver outstanding performances 

(President, Prime Minister, Environmental Minster’s Awards)

GPP Workshops & Awards  

Communication strategies of GPP : Workshop & Awards



ECO-EXPO KOREA 2015

Communication strategies of GPP : Exhibition

 Date : 2015. 27 Oct ~ 30 Oct

 Venue : COEX A&B Hall(14,733㎡), Seoul, Korea

 Hosted by Korea Ministry of Environment

 Organized by KEITI, The Korea Economic Daily

 Participated by 220 companies (700 booths),                 

Visited by around 50,000 people 

 Side events :  Environmental Industry National 

Award, Green Procurement Consulting, Green 

Design Workshop, Eco-wedding etc
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Korea’s GPP recorded around 2.04 billion USD in 2013 which has

increased 7 times since 2004

Result : Monitoring GPP
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Success Factors Limitations

• Enacting the law to encourage      

purchase of green products

• Monitoring system in connection with 

PPS E-procurement system

• Evaluation of green performance

• Financial & reputational incentives

• Staff in charge of GPP in public 

agencies frequently changes

• Ineffective management of indirect 

procurement (e.g. construction)

• Shortage of green products criteria

(especially, constructer materials)

▶ Stimulate public demands by diversifying product groups

▶ Strength training section of staff in charge of GPP

Key Success Factors & Future plan
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