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Green Action Week - 2018 

“Sharing Community” 
Activity Completion Report 

 

Executive Summary 

Green Action Week (October 01-07, 2018) is a global campaign to promote sustainable 
consumption. Each year in October, organisations around the world take joint action to 
promote a common cause. Last year 53 civil society organisations in 29 countries in 
Africa, Asia, Europe, and the Americas participated in the campaign. 
 
“Organic Food and Farming for All” was the campaign focus for the Green Action Week 
2013-2017. Sustainable production requires sustainable consumption. If you eat more 
organic, producers will produce more organic! 
 
The new theme for 2018 and onwards is ‘Sharing Community’. The significance of which 
is to ignite cultures of sharing and collaboration to make sure that everyone has 
sustainable access to goods and services. 
 
Green Action Week is an initiative by the Swedish Society for Nature Conservation 
(SSNC) and is carried out in coordination with Consumers International (CI).   
 

Objectives  

The objectives of the campaign are to: 
 raise consumer awareness on the environmental impacts of consumption and 

promote sustainable patterns of consumption; 
 generate awareness among consumers about organic vegetables and fruits that 

would encourage consumers to shift towards organic agricultural products and 
sustainable consumption; 

 ignite cultures of sharing and collaboration, as a way to create sustainable access 
for more people; 

 minimise the waste and reduce pressure on natural resources; 
 increase the supply of goods and services, making them more affordable; 
 empower people to create, trade, swop, access and share goods, services and 

resources among themselves; and 
 challenge the norm of private ownership and consumerism through creation of 

strong, collaborating communities.  
 

About the Campaign 

This year, the theme Sharing Community was targeted at urban consumers to expand 
the outreach in two localities (Ramnagar & Meenavala) in city of Jaipur. The major 
activities of this year were Kitchen Gardening, School Campaign, Meetings with Women 
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Groups, Street Plays, Awareness Rally with Students, Setting up Compost Units, 
Community Library, Wall of Kindness (Saanjha ki Deewar), Community Level 
Stakeholder’s Consultation and a District Level Stakeholders Consultation Meeting. The 
first activity commenced on August 30, 2018 with meetings for Kitchen Gardening and 
the whole campaign got culminated on October 11, 2018 with Stakeholders’ 
Consultation. 50 kitchen gardens and 10 compost units were the main outcome of this 
year’s campaign. Maximum participation of mix group of people and their enthusiasm to 
know about organic farming (kitchen gardening) shows that the level of awareness 
among people is now rising as compared to previous years. 
 
There were two main speakers, one was Amit Sharma from Kisaan Call Centre (Farmer 
Call Centre), Jaipur, who has done Master’s in Agriculture and Rajdeep Pareek, 
graduated from Agriculture and Animal Husbandry, who is also a team member in the 
ProOrganic project briefly explained requirements, methodology and benefits of 
‘sharing’ and organic farming and how one can plant and promote kitchen gardening 
and roof top gardening in surround (house) areas and use kitchen waste to make 
compost at a common place and run their kitchen garden.  
 

Kitchen Gardens 

Two different communities were identified in Jaipur, where 25 households were 
identified in each community and meetings were held with the women of the 
households to sensitise them with the benefits of kitchen gardening. The participants 
were of diverse backgrounds ranging from housewives to women entrepreneurs, home 
makers and consumer belonging to different socio-economic groups including 
Aanganwadi workers.  
 
To start with, introductory meeting was held with the women to brief them about aims 
and objectives of the campaign and also gave them technical inputs on developing 
kitchen gardens at their houses by using minimum and available resources. The 
resource person for these meetings was Amit Sharma, who provided technical inputs to 
participants about kitchen gardening. Seed kits (four seasonal vegetable seed packets) 
and manure (10 kg/person), seedling tray and scuds were distributed among 
participants during the meeting. 
  
A second meeting was held to discuss the challenges faced by women in setting up 
kitchen gardens in which issues were resolved to take forward the campaign. During the 
meeting, women informed that seedlings prepared in seedling trays were shared with 
other community members. At last, one feedback meeting was organised to know the 
interest of women in kitchen garden concept. They were motivated further to take 
forward their efforts and not stop in between.  
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Compost Units 

Last year kitchen gardens were developed and several women complained about 
unavailability of organic manure to increase soil fertility. Following the issues, the idea 
of setting up compost units was floated. It was decided to set up 10 compost units in two 
communities, including five in a community of 25 households in the city. A meeting was 
held with the community member in which resource person informed members about 
how to manage solid waste generated in their kitchens to make organic manure. 
Practical exposure was provided to women, which generated a good response.  
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Community Library 

In another idea of encouraging sharing 
concept, it was decided to set up a 
community library for knowledge sharing. 
Under the concept, a library was set-up in 
Meenawala for the people to share old 
books, including school books and other 
knowledge resource material so that 
others can take benefit out of it. People 
were urged to share old books with the 
library instead of selling them in scrap. 
The concept yielded good result as people 
started sharing resource material. Footfall 
at the library has increased to read books, 
take them at their homes for some days and later return it to the library.  
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Sanjha Ki Deewar (Wall of Kindness) 

To promote the idea of sharing in the society and with in a community of a few 
households, Sanjha Ki Deewar (Wall of Kindness) was set-up in Shyam Nagar area. 
Through meetings, people were encouraged to share their not-so-usable household 
items at the wall instead of selling them in scrap. The idea was to create a sense of 
sustainable consumption of products which might be usable for other members of the 
community. The idea drew a good result as items worth Rs 5 lakh were shared and 
swapped within the members of the community in a month’s duration.  

 

Community Level Stakeholder’s Consultation 

To further propagate and promote the idea of sharing, a community level stakeholder’s 
meeting was organised in which ward councillors were invited to understand initiatives 
and disseminate it with the people in their respective areas. The aim was to sensitise 
people within communities to come forward and adopt the practice of sharing products 
and unusable household items with others. The consultation was also aimed to 
acknowledge the work of members, who contributed to the cause and further motivate 
them to expand their horizon and keep the campaign running.  
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School Campaign  

In a run up to sensitise and create awareness among youth targeting students using 
organic food in their consumption pattern, two school meetings were organised in the 
schools of selected communities. The students were mainly from 6th to 12th class. The 
services of subject experts were taken to facilitate these meetings.  
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Rallies with Students 

In order to reach out to a wider audience in an attempt to modify consumer behaviour 
in favour of the theme of ‘Sharing Community’, two awareness rallies were organised 
with the help of school students. Through these rallies, the message for importance of 
sharing was imparted. Also, places were very appropriate, where these rallies were 
organised in terms of attracting large number of people. The audience comprised of all 
age-groups, from different socioeconomic background and gender thus catering to the 
needs of the entire consumer group as a whole.  

 

Street Plays 

In order to reach out to a wider audience in an attempt to modify consumer behaviour 
in favour of the theme of ‘Sharing Community’, six street plays were organised at 
various commercial places of Jaipur. Through these street plays, actors depicted the 
importance of sharing. The script of the play was very coherent in terms of involving 
every aspect of sustainable consumption and actors gave a vivid representation to the 
beautifully written script. Also, places were very appropriate, where these plays were 
organised in terms of attracting large number of people. The audience comprised of all 
age-groups, from different socioeconomic background and gender thus catering to the 
needs of the entire consumer group as a whole.  
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Stakeholder’s Consultation 

To mark the conclusion of GAW activities, CUTS organised Stakeholder’s Consultation 
Meeting at Jaipur on October 11, 2017. The objective was to disseminate the work done 
during the campaign at wider level, where more than 70 representatives from civil 
society/consumer organisations, farmers’ group, media and government departments 
participated. George Cheriyan, Director, CUTS International delivered opening address 
in the Consultation explaining the context of the theme “Sharing Community”. Vikas 
Sitaramji Bhale, Commissioner, Department of Agriculture, Government of Rajasthan 
was the Chief Guest. Other guest speakers were ex-Mayor of Jaipur, Jyoti Khandelwal 
and Sommana Datta, Associate Professor, Rajasthan University. 
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Concluding Remarks  

Based on the activities accomplished under the campaign, it is stated that GAW, a 
complimentary programme of ProOrganic II successfully touched base with urban 
population and its level of awareness and need for organic food and sharing community. 
The campaign generated good and positive responses from participants. CUTS 
developed 50 kitchen gardens and 10 compost units successfully in two different 
localities of Jaipur.  
 

Partners 

 Hardev Sikshan Eevam Jan Kalyan Sansthan, Jaipur 
 Satyachitt Pushpanand Samajik Vikas Sanstha, Jaipur 

 

Highlights  

 Maximum participation of women’s group and students 
 Reached out to major parts of walled city and outer areas of Jaipur through 

different activities 
 Developed 50 kitchen gardens and set up 10 compost unit 
 Set up of Community Library and Saanjha ki Deewar  
 More than 70 participants witnessed Stakeholders’ Consultation and 

participation of players from executive, academics, public representatives and 
media. 
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Key Observations  

 Sharing is in our culture, but we are just moving ahead from this 
 People of Jaipur are willing to come together to work collectively 
 People are inclined to share their things and ideas 
 There is no proper mechanism to do so 
 People are interested in developing kitchen gardens 
 Majority of people are aware of organic food as well as its health benefits. 

 

Media Coverage 
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