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How urban youth 
can be an engine 
to achieve low-

carbon 
sustainable 
lifestyles: 

beginning in 
Bogota



•To engage urban youth in adopting 
sustainable lifestyles.  Objective

By showing and promoting the 
opportunities that can be found in 
Bogotá around the 5 domains.

By creating a campaign in which youth 
could easily find information on how to 
make their city more sustainable.

How?
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But the main
characters are..



Our Young Leaders



Our Initiatives



Our Work Plan

Phase 1: Diagnosis

• Identification of key 
actors, initiatives and 
current lifestyle of young 
people.

Phase 2: Validation

• Validation of the Global 
Menu Options on 
Sustainable Lifestyles 
provided by UN 
Environment

Phase 3: 
Implementation

• Spaces to apply and 
disseminate selected 
actions and initiatives.

Phase 4: Evaluation

• Potential to reduce 
youth’s carbon footprint.

Phase 5: 
Replication

• Replication model for 
other cities in Latin 
America



Phase 1: Diagnosis
Results



Diagnosis

• Scope study (we found 42 initiatives 
working on sustainable lifestyles in 
Bogotá).

• Research on primary information: 
survey for young people, 624 
participants.

• Focus Groups: perception, habits and 
expectations

Most young people are aware of the 
environmental impacts that their daily actions 
generate, however they say that they do not 

have the enabling conditions to change certain 
habits

Although sustainable practices are identifiable 
by young people, most are not actionable for 
them in the short term, based on factors such 

as:
Social: lack of infrastructure and lack of public 

awareness.
Personal: Unsustainable parenting guidelines, 
sharing a family home, having low purchasing 

power and being economically dependent

Survey and Focus Groups



Phase 2: Validation
Results



Validation of the global menu of options 
with initiatives, technical committee and 

youth



Contribution to 
the Publication 

of the Global 
Options Menu



Let’s get to work
Actions of Sustainable Lifestyles

1. Non-motorized transport
2. Vehicle sharing
3. Public transport is also

sustainable

1. Eat less meat
2. Avoid wasting food
3. !Without packaging!

1. Plans with sustainable leisure activities
2. Refuse single-use products and disposable packaging
3. Travel in a sustainable way

1. Say no to disposables
2. Say no to fast fashion
3. Extend the life of devices

1. Reduce the energy consumption
in your home.

2. Waste separation
3. Home garden



Sustainability Course for Young 
Leaders



Phase 3: Implementation
Results



•To promote the opportunities
that can be found in Bogota
around the 5 domains: food,
leisure, mobility, housing and
consumer goods.

Objective

Creating a campaign in which
youth can easily find information
on how to make their city more
sustainable.

How?

Communication
strategy



Tools



www.enmodoaccion.com



@modoaccionsostenible (página)

@modosostenible

@modoaccionsostenible

estilosdevida@unbosque.edu.co

http://enmodoaccion.com/

Social Networks



Contents



92 
respuestas

258 vistas

127 
respuestas

Interaction with stories

93 
respuestas

81 
respuestas

Total: respuestas

69 

respuestas



10 CHALLENGES
#STOPCO2CHALLENGE

ELTIEMPO.COM



Our Events…



6th RCE Conference of 
the Americas
Sustainable 

Communities: Exploring 
the role of ESD in the 

development of a 
"Green Culture"

September 13 - 15, 
Vancouver, Canada



Sustainable
Lifestyles
Forum-

Universidad El 
Bosque



Fashion 
Revolution Week

Global Fashion 
Exchange



Mobility Event
Universidad El Bosque



En Modo Acción 
Market



Launch
Event

En Modo 
Acción



Ciclovía: Bike
Day Bogota



International 
Environment Fair

June 20 to 23



International 
Environment 

Day

5th June



AIESEC and 
Politécnico 

Grancolombiano



“Sustainable Movement”

Mejor en Bici Fair



Second En Modo 
Acción Fair

Mirandela



Ecoalternativa
Fair

Clothe – Moda 
Sostenible



World Cleanup

Day



Launching

Huerta Urbana Casa 
de la Juventud



Institutional Research
Congress – Universidad El 

Bosque



Bicycle Week

Antonio Nariño Local Hall



Low Carbon
City Forum, 

París.



Education Forum 
for Climate 

Change

Universidad 
UDCA





2nd INTERNATIONAL 
SEMINAR 

SUSTAINABLE AND 
RESILIENT URBAN 

CENTERS–ACODAL

Cali, Colombia



VI Environmental Forum Libre
University: School, higher education, 

and companies in search of 
Sustainable Lifestyles facing 

Sustainable Development Goals -
SDGs in Alliance with El Bosque 

University



Research and teaching in higher 
education facing the 2030 agenda: 

a look from the Sustainable 
Development Goals

Pontificia Universidad Javeriana



Project’s Numbers

Number of 
Events: 24

Reached People: 
1000+ 

Followers on
Social Networks: 

7000+

Organizations: 
40+



Phase 4: Evaluation
Results



Mobility



68% of the 
respondents 

have changed 
their way of 

moving around 
the city towards 

a more 
sustainable one.

Of these, 13% do 
more than one of 
the activities that 
were asked, 
being riding bike 
and using more 
public transport 
the most 
developed 
options.

32%

25%

5%

24%

2%

0% 5% 10% 15% 20% 25% 30% 35%

No, I haven't

Yes, now I use more public transport

Yes, now I don't use my car for short
distances, I walk

Yes, now I use bicycle more

Yes, now I share my car

Have you changed the way you commute this year?



Carbon Footprint Reduction
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Transmilenio: 
0,4%

UBER: 11%

Taxi: 18%

SITP: 10%

Car: 24%



Food



62% of young 
people decreased 
their consumption 

of meat

13% stopped 
eating meat 
completely

32% now only eat 
meat once a week

65%

35%

Have you decreased your red meat 
consumption this year?

Yes

No

32%

29%

20%

4%

3%

13%

0% 5% 10% 15% 20% 25% 30% 35%

Now I eat meat only once a week

Now I eat meat only 2 times a week

Now I eat meat only 3 times a week

Now I eat meat only 4 times a week

Now I eat meat only 5 times a week

I don't eat meat anymore

If your answer was yes, in what amount?



Carbon Footprint Reduction
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98% of young people have become more aware of the 
environmental impacts of the food they eat during this year.

62% of young people decreased their meat 
consumption.n

Most young people are concerned about the 
production processes of the food they eat.

The carbon footprint decreased in all the studied foods

This shows that 
young people have 

adopted more 
sustainable 

practices regarding 
their feeding

Resultados



Consumer Goods



76% have 
changed the way 

they buy

21% were 
already aware of 

their 
environmental 

impacts

Only 3% said 
they are not 
interested

76%

21%

3%

Has the way you buy, use and dispose of your consumer 
goods changed during this year?

Yes, now I am more
aware of the
environmental impacts of
the things I buy

I already did

No, I don't care



Leisure



5%

31%

8%

23%

Have you become more aware of the environmental impacts of your leisure activities 
during this year?

No, I don't care

Yes, now I do more outdoor activities

Yes, now I look for sustainable tourism

Yes, I no longer request / use disposable in my celebrations



The main enabling conditions for developing leisure 
activities are the economical situation, personal 

preferences and social groups.

Young people tend to carry out activities related to 
the technological advances of the time, without 

neglecting their shared time with family and friends.

95% of young people have become more aware of 
the environmental impacts of their leisure activities 

this year

Social networks are fundamental when looking for a 
means of effective communication with young 

people, with Instagram being the most used network.

Activities such as 
sustainable tourism 
and leisure without 

disposables should be 
promoted more to 

make them a habit for 
youth in Bogota.

Resultados



Housing



99.9% of youth became 
more aware of saving 
water and energy at 

home

More promotion should be 
done to the development of 

home gardens

99,9%
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Yes, now I am more aware of the
environmental impacts of wasting

water and energy

No, I don't care

Have you become more aware about saving water 
and energy at home during this year?

15%

69%

15%

Have you started to plant a home garden 
during this year?

Yes

No

I already did



78% of young people 
began to separate 

their waste this year 
or already did

More emphasis should be placed 
on the importance of composting 
at home, so that this becomes a 

habit in the young people of 
Bogotá

41%

23%

37%

Have you started to separate your waste at home 
this year?

Yes

No

I already did

10%

9%

82%

Have you started composting your organic 
waste at home this year?

I already did

Yes

No



48% of young people 
deliver their waste to 

recyclers
29% do not

It is necessary to 
emphasize more in 
the correct waste 

segregation at home

Showing its 
environmental 

impacts

Transforming this 
practice, from an 

aspiration to a habit 
at home

48%

23%

29%

Have you started to deliver your waste to 
recyclers this year?

I already did

Yes

No



Conclusions



The project has enabled youth to mobilize in a more sustainable way. It should 
be emphasized that the city needs the infrastructure and sufficient enabling 

conditions to get more people to change their way of moving.

Young people have changed the way they feed and understand the 
environmental impacts of food and packaging. Work must continue on raising 

awareness about low carbon food.

Young people have become more aware in their way of buying and acquiring 
goods, more emphasis should be placed on the purchasing of used goods since 

this is a poorly done practice.



More work must be done in the promotion of sustainable 
tourism, in addition to the low-carbon celebrations so that they 

become a habit for the young people of Bogotá.

Although practices such as saving water and energy are highly 
developed, actions such as composting and home gardening must 
be promoted, given that, as they involve more work, they are still 

not actionable for young people.



¡Thank you!
Live Simple, Live Happy


