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How urban youth
can be an engine
to achieve low-
carbon
sustainable
lifestyles:
beginning in
Bogota



- - *To engage urban youth in adopting
Objective  |SprirRTiaIg oy

LIVE SIMPLE,
=By showing and promoting the LIVE HAPPY

opportunities that can be found in
Bogota around the 5 domains.

*By creating a campaign in which youth
could easily find information on how to
make their city more sustainable.

One planet

live with care
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Phase 5:
' Replication
Phase 4: Evaluation e Replication model for
other cities in Latin
¢ Potential to reduce America

youth’s carbon footprint.

Phase 3:
Implementation
Phase 2: Validation * Spaces to apply and
disseminate selected
» Validation of the Global actions and initiatives.

Menu Options on
Sustainable Lifestyles

Phase 1: Diagnosis

« Identification of key provided by UN
actors, initiatives and Environment
current lifestyle of young
people.




Phase 1: Diagnosis
Results




Survey and Focus Groups

Most young people are aware of the
environmental impacts that their daily actions
generate, however they say that they do not
have the enabling conditions to change certain
habits

Diagnhosis

e Scope study (we found 42 initiatives

working on sustainable lifestyles in Although sustainable practices are identifiable

Bogota). by young people, most are not actionable for
e Research on primary information: them in the short term, based on factors such
survey for young people, 624 as:
participants. Social: lack of infrastructure and lack of public
e Focus Groups: perception, habits and awareness.
expectations Personal: Unsustainable parenting guidelines,
\_ Y. sharing a family home, having low purchasing

power and being economically dependent




Phase 2: Validation
Results




Validation of the global menu of options
with initiatives, technical committee and
youth
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et to work
ainable Lifestyles

C ﬁ 1. Reduce the energy consumption

in your home.
Waste separation
Home garden

Let's
Actions of $

1. Non-motorized transport

Vehicle sharing

3. Public transport is also
sustainable

Ot

w N

<&

1. Eat less meat
2. Avoid wasting food
3. IWithout packaging!

1. Say no to disposables
2. Say no to fast fashion
3. Extend the life of devices

1. Plans with sustainable leisure activities
2. Refuse single-use products and disposable packaging
3. Travel in a sustainable way




Sustainability Course for Young
Leaders
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Phase 3: Implementation
Results




Communication
strategy

*To promote the opportunities
_ : that can be found in Bogota
Objectlve around the 5 domains: food,
leisure, mobility, housing and
consumer goods.

VIVIR SIMPLE,
VIVIR FELIZ

%) One planet
Ny live with care
diie  ONU®

medio ambiente

=Creating a campaign in which
youth can easily find information
on how to make their city more
sustainable.




PROQUCTOS
ORGANICOS
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ACTIVIDADES

Asiste a nuestros eventos, partici
en nuestros concursos y activide
acumula puntos y s ganar:
™ Descuentos an los productos y
servicios de nuestras iniciativas,

& Premios sorpresas en cada uno de
los eventos,

 Anchetas sostenibles compuestas
por los diferentes productos y
servicios que ofrecen nuestras
iniciativas,

UN VIAJE PARA DOS PERSONAS

ARA QUE PROMUEVAS EL TURISMO
SOSTENID

INICIATIVAS

EN,: dudes en participar!
amos #En cién pare
#VivirSimpleVivirFeliz

Siguenos En redes Sociales:

f vy 2 o




$ocial Networks

0 @modoaccionsostenible (pagina)
Q @modosostenible
@modoaccionsostenible

@ estilosdevida@unbosque.edu.co
Q http://enmodoaccion.com/

< modoaccionsostenible

396 1,526 1125

posts followers foll

Message K RVEI

ModoAcciénSostenible

Environmental Service

#EnModoAccion es la iniclativa @UelBosque
@UNenvironment que promueve estilos de vida
sostenibles en Bogota para#VivirSimpleVivirFeliz
Encuesta:

goo.glivrZ2Ne

Followed by dianamartinez0609 . maferuge diegomarin.m
+ 44 more

SEE TRANSLATION

0O«ee

Alimentaciéon GanaUnaBi... Bienes Con... #Vivienda Oc

JEIH!\

Comunidad

15 A 5.373 personas les gusta esto
3 5.433 personas siguen esto

-~ A Marce Rodriguez, Luis Miguel Casabiancay
27 amigos mas les gusta esto

Vee 0819
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_PRACTICAS L
(" RESPONSABLES

Al aiio una persona consume
entre 7 y 19 Kg de textiles

En Bogota esto significa
entre 240 y 600 toneladas diarias

ontents

¢Cuantotardaen
descomponerse?

Mn Aios  Ades | Ados

Busca en tu doded alternativas
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8 AlvMedaiocite = b 4
=scuchanos, estamos

en este momento en
vivo (clic en la bio)

CAMBIO CLIMATICO

EKOLOGICO

>

#ENMODOACCION
s v‘.:,5

258 vistas

Interaction with stories

200 LITROS

@]

Jo

650 LITROS

= 840 LITROS

g

1170 LITROS

1440 LITROS

1700 LITROS

2500 LITROS

B

4500 LITROS
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92

respuestas

2Cual consumes mas?

Dedican su tiempo libre en
medios audiovisuales como la
television, el computador,
el celular y los videojuegos.

¢HACES PARTE DE ESTA CIFRA?

respuestas

AUE @onpm=

=8 Aliment

¢TE ATREVERIAS A HACER
UNA HUERTA - Y
OBTENER TUS

DE ELLA?

~ J
¥,

sl )
96~ LS

Recverda que de los residuos de comida

podras producir compost
TYET
e 0T 5
" “,\

{F\‘\"J'

respuestas

{2

Antes de comprar un alimento
o bebida
ZTienes en cuenta el empaque
en el que viene?

8l NO
59% 41%

Hoy ne voy & comer nada que viene
ompacado en plistico, vidrio, cartén
y / o aluminio.

U 1L BONA A g‘NU“‘?. @ Qne planet

69
respuestas

=2RETC SUPERADO!

EL RETO DE HOY ES CAMBIAR LAS
CARNES ROJAS POR BLANCAS

;TE LE MIDES?

sl@ ND
81% 19%

#STOPCOZCHALLENGE
<0

93
respuestas

Total: respuestas




E StopCo2Ch 3d '0 CHALLENGE’ g
- #STOPCO2CHALLENGE ... ...
: compartiremos con el apoyo de El Tiempo.
Te dejamos el primero:
El reto ambiental en el que usted
ELTIEMPO.COM

A
ﬁ Vegetales
Reto 1 Granos C
Frutas
s ) i e isazm: Corazén

saludable

#STOP

#STOP

CHALLENGE

CHALLENGE CHALLENGE

iComienza hoy!

#STOPCOZ2CHALLENGE

@modoaccionsostenible
' \ Haz parte de esta iniciativa del proyecto

#EnModoAccion

HSTOPCOZCHALLENGE |




Our Events...

VIVIR FELIZ
@) One planet

N live with care
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Centro de Experticia de Educacion
para el Desarrollo Sostenible

6th RCE Conference of
the Americas

Sustainable .
Communities: Exploring
the role of ESD in the
development of a
Green Culture

September 13 - 15,
Vancouver, Canada




Sustainable
Lifestyles
Forume-
Universidad El
Bosque




Fashion
Revolution Week

Global Fashion
Exchange




Mobility Event
Universidad El Bosque
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International
Environment
Day

(. — i=my - 4' . \ »

\ —t ) . v |

I# " . 5 - 3 - g 3 1
_.lf_nrﬂodzchn::- PireSorgieVidFess : 5t| l \] u I I e
— = e / .

A




VIVIR SIMPLE,
VIVIR FELLZ

Q e planet

Politécnico
lano

AIESEC and
Grancolomb



“Sustainable Movement”
Mejor en Bicl Fair




Second En Modo
Accion Fair
Mirandela




Ecoalternativa
Fair
Clothe — Moda

Sostenible
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World Cleanup
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XXIV Congreso
Institucional
de Investigaciones

Institutional Research
Congress — Universidad El
Bosque




Bicycle Week
Antonio Narino Local Hall




C 11l Foro Mundial

Lowc;,,bo,,c.,y De Ciudades Bajas en Cqrbono

Construyendo las ciudades del manana

Paris | 21, 22, 23 de septiembre de 2018

@ o o www.paris.lowcarbon.city

Low Carbon
City Forum,
Paris.




“FORO

EDUCACION PARA EL

CAMBIO

CLIMATICO

Auditorio Sede U.D.C.A
Avenida Boyach N°66*-61
Octubre Sde 2018
400 - 700pm

Divca S W<t @GRAUS
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2nd INTERNATIONAL
SEMINAR
SUSTAINABLE AND
RESILIENT URBAN
CENTERS-ACODAL

Calil, Colombia

o 2" SEMIKARIO INTERNACIONAI
@ | CENTROS URBANOS SOSTENIBLES Y RESILIENTES
r S Desairadlo e2 fecnologies de Aguo y Sonremsents, Canstiucidn, Esesgio y Mavilided

Wotel Granata Resl » Octidve 24, 2% y 26 de 2018 + Cal, Colombia
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VI Environmental Forum
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University: School, higher education,
and companies In search of

Sustaina

nle Lifestyles facin

Sustainable Development Goals -

SDGs in Al

lance with El Bosque
University
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Investigacién y docencia en la educacion SIHSE I corom TR

superior de cara a la Agenda 2030: hbatuwodsd  COSMOS Q€705 FRENTE A LOS ODS s
Una mirada desde los Objetivos de Desarrollo Sostenible s R sbdins iosngriiiny ol

Noviembre 13 y 14 de 2018

Auditerio Alfonse Quintana Cirdenas S.J.

Edificio Jorge Hoyos Vasquez S.J.

Pontificia Universidad Javeriana
Bogotd, Colombla

Mayores informes

José Maria Castillo Angela Maria Forero
Tel, 320 83 20 oxt, 4804 angela forerosjaveriana.edu.co
Jeastilo = javerionoedu.co

Agenda Académica e Inscripciones

Inscribase al evento, a las mesas de trabajo

y/ o postule su proyecto en:
bitly/ForoCosmos

iCupos limitados!




Project’s Numbers

Number of Reached People:
Events: 24 1000+

Followers on

Organizations:

Social Networks: 40+

7000+




Phase 4: Evaluation
Results







Have you changed the way you commute this year?

Yes, now | share my car . 2%

Q@ rp
Wissse ONUW

, 68% of the Of these, 13% do
Yes, now | use bicycle more 24%
respondents more than one of
have changed the activities that
their way of were asked,

moving around being riding bike
the city towards  and using more

Yes, now | don't use my car for short

[0)
distances, | walk 2%

a more public transport
sustainable one.  the most
Yes, now | use more public transport 259% deV.e|0p6d
options.

No, | haven't 32%

0% 5% 10% 15% 20% 25% 30% 35%




Carbon Footprint Reduction

Huella de carbono per capita (Kg CO2 eq/hab-afio)

700
599,81
600 . .
Transmilenio:
0,4%
. >00 455,01 451,61
= 402,26
S 400 UBER: 11%
2
S 287,71 Taxi: 18%
S 300 : X
;-;‘o 235,41
. 100
200 SITP: 10%
100 52,06 46,87
. - 14,98 15,04
I .
0 Car: 24%
Carro particular UBER Taxi Bus del SITP Transmilenio
Medio de Transporte
B Huella de carbono per capita inicial ® Huella de carbono per capita final







Have you decreased your red meat
consumption this year?

62% of young
people decreased
their consumption

of meat

If your answer was yes, in what amount?

| don't eat meat anymore || NG 13%

Now | eat meat only 5 times a week [} 3%

Now | eat meat only 4 times a week [ 4%

mYes :
Now | eat meat only 3 times a week || NG 0%

m No

Now I eat meat only 2 times a week |GG 25%
Now I eat meat only once a week | NN 32%

0% 5% 10% 15% 20% 25% 30% 35%

13% stopped
eating meat
completely

32% now only eat
meat once a week




Carbon Footprint Reduction

Huella de carbono per capita (Kg CO2 eq/hab-afo)

60
52,36
50 Beef: 26%
o 40 38,66 39,51
[{
g N Pork: 5%
_C )
g ¥ 25,17
o ' . 0
£ 20 Chicken: 24%
10
3 69 3 52
0
Carne deres Carne de cerdo Pollo Arroz

Alimento RICEZ 18%

M Huella de carbono per cédpita inicial ® Huella de carbono per cépita final




Resultados

98% of young people have become more aware of the
environmental impacts of the food they eat during this year. .

This shows that
young people have
adopted more
JINEIELE

Most young people are concerned about the practices regarding
production processes of the food they eat. their feeding

62% of young people decreased their meat
consumption.n

The carbon footprint decreased in all the studied foods




Consumer Goods
.




Has the way you buy, use and dispose of your consumer
goods changed during this year?

® Yes, now | am more
aware of the
environmental impacts of
the things | buy

m | already did

®m No, | don't care

76% have
changed the way
they buy

21% were
already aware of
their
environmental
impacts

Only 3% said
they are not
interested




Leisure




Have you become more aware of the environmental impacts of your leisure activities
during this year?

m No, | don't care

® Yes, now | do more outdoor activities

® Yes, now | look for sustainable tourism

m Yes, | no longer request / use disposable in my celebrations




Resultados

The main enabling conditions for developing leisure
activities are the economical situation, personal
preferences and social groups.

Young people tend to carry out activities related to
the technological advances of the time, without
neglecting their shared time with family and friends.

95% of young people have become more aware of
the environmental impacts of their leisure activities
this year

Social networks are fundamental when looking for a
means of effective communication with young
people, with Instagram being the most used network.

O

Activities such as
sustainable tourism
and leisure without

disposables should be
promoted more to

make them a habit for
youth in Bogota.







Have you become more aware about saving water
and energy at home during this year?

0,
100,0% %

90,0% 99.9% of youth became
. ]
80,0% more aware of saving

70,0% d
oy water and energy at
(o]
’ home
50,0%
40,0% Q
30,0% O
) O
20,0%
10,0% 0,1% Have you started to plant a home garden
0,0%

during this year?

Yes, now | am more aware of the No, | don't care
environmental impacts of wasting
water and energy

. m Yes
More promotion should be . o
done to the development of = | already did

home gardens




Have you started to separate your waste at home
this year?

78% of young people
began to separate

Vs their waste this year
t or already did

m | already did

Have you started composting your organic
waste at home this year?

More emphasis should be placed
on the importance of composting
at home, so that this becomes a

habit in the young people of
Bogota

m | already did
® Yes

® No




48% of young people
deliver their waste t0 (e 29% do not
recyclers

Have you started to deliver your waste to
recyclers this year?

It is necessary to

| already did emphasize more in Showing its
| e . environmental
® Yes the correct waste :

: impacts
= No segregation at home

Transforming this
practice, from an
aspiration to a habit
at home




Conclusions
LIVE HAPPY

.' One planet
= live with care
s




The project has enabled youth to mobilize in a more sustainable way. It should
be emphasized that the city needs the infrastructure and sufficient enabling
conditions to get more people to change their way of moving.

Young people have changed the way they feed and understand the
environmental impacts of food and packaging. Work must continue on raising
awareness about low carbon food.

Young people have become more aware in their way of buying and acquiring
goods, more emphasis should be placed on the purchasing of used goods since
this is a poorly done practice.




More work must be done in the promotion of sustainable
tourism, in addition to the low-carbon celebrations so that they
become a habit for the young people of Bogota.

Although practices such as saving water and energy are highly
developed, actions such as composting and home gardening must
be promoted, given that, as they involve more work, they are still

not actionable for young people.
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LIVE SIMPLE,
LIVE HAPPY

iThank you!

Live $imple, Live Happy

One planet

live with care

iU} EL BOSQUE UN®

environment




