
This case study forms part of the project ‘Testing the Applicability of the Guidelines for Providing Product Sustainability Information’. 
The aim is to share a practical application of the Guidelines’ principles by companies and standard-setting organisations.

Principle 1: Reliability
The Green Product Mark scheme was 
developed in accordance with inter-
national standards on how to provide 
environmental information, ISO 14020 Environmental 
labels and declarations – General principles and ISO 
14024 Environmental labels and declarations – Type I 
environmental labelling – Principles and procedures. 
The Green Product Mark certification scheme has also 
been developed in accordance with ISO/IEC 17067 
Conformity assessment – Fundamentals of product 
certification and guidelines for product certification 
schemes. Certification activities under the Green 
Product Mark scheme are performed in accordance with 
ISO/IEC 17065 Conformity assessment – Requirements 
for bodies certifying products, processes and services. 

TÜV Rheinland’s Green Product Mark is third-party 
verified. It has received accreditation from the 
American National Standards Institute (ANSI) and 
has secured the peer review process of GENICES 
(Global Ecolabelling Network Internationally 
Coordinated Ecolabelling System). Also, the US 
Environmental Protection Agency (EPA) included 
the Green Product Mark on its list of recommended 
ecolabels for federal procurement.   

Principle 2: Relevance
Considering the furniture sector as an 
example, there are no relevant regula-
tory requirements on recycled material 
verification. However, recycled material verification is 
included in the criteria of Green Product Mark showing 
that the certification goes beyond legislation.

The product environmental criteria are designed 
to go beyond regulation for a product within a 
particular product category based on life cycle 
considerations.

TÜV Rheinland
Sector: Professional Services

Region: Based in Germany, operates globally

TÜV Rheinland’s Green Product Mark is a voluntary, multiple criteria-based environmental labelling programme 
developed according to ISO 14024 that differentiates environmentally preferable products from others in the product 
category. Through the identification of products that meet a predefined set of criteria, Green Product Mark offers 
consumers and purchasers a guideline for environmentally preferable products with less environmental impact.

The core Certification Criteria of the Green Product Mark includes protection of human and environmental health, 
resource efficiency and evaluation of product climate resilience.  The Green Product Mark is currently offered for 
the following product categories: information and communication technology products (ICT), audiovisual products, 
household appliances, furniture, textiles, and toys.

Mindset 
Life Cycle Thinking: The development stage, the production stage and the usage and consumption stage are 
assessed within the Green Product Mark. 

Hotspots Analysis: Product life cycle approach according to ISO 14040 and ISO 14044 considers hotspots. 

Mainstreaming sustainability: Green Product Mark aims to help certified companies maintain and improve their 
products’ performance over time. Green Product Mark also encourage companies to apply the certification criteria 
to new products within their portfolio.  

http://www.oneplanetnetwork.org/initiative/road-testing-guidelines-providing-product-sustainability-information
https://www.tuv.com/world/en/
https://www.tuv.com/world/en/green-product-mark.html
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Principle 6: Three  
Dimensions of Sustainability
Environmental: Green Product Mark 
certification focuses on the environmental 
dimension through highlighting environmental protec-
tion and evaluation of product climate resilience. 

Social: Human health and labor protection are included 
in the Green Product Mark certification.

Economic: resource efficiency is considered to reduce 
the cost of the product on the environment.

Green Product Mark certification focuses on all 
three dimensions of sustainability. 

Principle 7: Behaviour Change 
and Longer Term Impact 
Consumer interests within the product 
categories that the Green Product Mark 
covers (information and communication technology 
products, audiovisual products, household appliances, 
furniture, textiles, and toys) were identified through an 
oversight body and public consultation process. 

TÜV Rheinland is currently stipulating the process 
of monitoring and evaluating behaviour changes 
of consumers through customer surveys and this 
information will be made available to relevant 
stakeholders. 

Principle 3: Clarity
The logo is applied on certified products 
and is designed to help inform consumers 
that a product has been tested regarding 
sustainability and environmental impact. The Green 
Product Mark is a type I Environmental Labelling 
Program, owned by TÜV Rheinland, which can be 
applied to products that have been certified as being 
in conformity with the Green Product Mark – Product 
Environmental Criteria. 

Text-based information is non-technical and easy 
to understand. Under the Green Product Mark 
certification scheme, the statement of conformity 
is issued in the form of a certificate. Additional 
details are available at the website. 

Principle 4: Transparency
The methodology to achieve the Green 
Product Mark can be found on the website 
of TÜV Rheinland. It is clear for the 
consumer how, and by who, the scheme is developed. 

Detailed criteria for the award of Green Product 
Mark is available on the website. TÜV Rheinland 
provides good levels of transparency for 
consumers wanting information on the process 
and requirements for certification.

Principle 5: Accessibility
Information on the Green Product Mark 
is accessible easily at the website of 
TÜV Rheinland, the mark on the product 
and packing, in catalogues of the certified company, 
in public relations and print advertising materials and 
social media. The mark of conformity under the Green 
Product Mark certification scheme is directly applied to 
each individual product except where the physical size 
of the unit or the type of product does not permit this; 
in such cases the mark may be applied to the smallest 
package in which the unit is marketed. 

The mark can be used on the product according 
to the licensing agreement. The mark can be 
used on the product, on packing, in product 
brochures, in catalogues company brochures, and 
in sustainability and/or environmental reports.  A 
list of certified products can be found on a publicly 
accessible database.

This is an example of how the label is applied to the 
package of the product. 

http://www.oneplanetnetwork.org/initiative/road-testing-guidelines-providing-product-sustainability-information
https://globalecolabelling.net/about/iso-14024-definition-and-other-regulatory-documents/
https://globalecolabelling.net/about/iso-14024-definition-and-other-regulatory-documents/
https://www.tuv.com/world/en/green-product-mark.html
https://www.certipedia.com/search?locale=en&q=green+product
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Principle 9: Collaboration
The International Trade Center’s Standards 
Map and Siegelklarheit have been 
considered to review the criteria of the 
Green Product Mark. Stakeholders, interested parties, 
organizations, companies, governments, government 
agencies and other bodies that have an interest and 
expertise in one or more of the product categories are 
invited to become a member of the Advisory Committee, 
which periodically review the standard. 

The oversight body of the Green Product Mark 
labeling criteria development is comprised of 
a balanced group of external stakeholders. 
Stakeholder participation processes are devel-
oped according to ISO 14024 and have secured 
the accreditation from the American National 
Standards Institute (ANSI). Stakeholders involved 
in the development of the standard are easily acces-
sible and they are Alliance for Water Stewardship, 
European Bioplastic Association, DIN-CERTCO and 
Sichuan University. 

Principle 10: Comparability
This principle states that product compar-
isons should be used only where it really 
helps the consumer to make sustainable 
choices. In this claim, TÜV Rheinland opted for not 
addressing this aspect. 

Principle 8: Multi-Channel 
and Innovative Approach
The Green Product Mark is communi-
cated through several channels: direct 
channel includes the official website, print advertising 
at expositions, fairs and promotional events, corporate 
sustainability reports, and social media. Consumers 
can interact with TÜV Rheinland via a company 
service telephone hotline or company service mailbox. 
Business-to-consumer video clips are also available on 
the company website. 

As a potential improvement, representatives of 
consumer groups could be added into the over-
sight body of the criteria development process to 
help build understanding of the claim amongst 
individual consumers.

http://www.oneplanetnetwork.org/initiative/road-testing-guidelines-providing-product-sustainability-information
https://sustainabilitymap.org
https://sustainabilitymap.org
https://www.siegelklarheit.de/home

